
THE queue of excitable
young fashionistas
camped outside the
gigantic new Primark
store in Oxford Street
last week was the type of

scene that used to be reserved for
the Harrods’ January sale. 

But as our collective lust for throwaway
clothes at bargain-basement prices has
soared in the past five years, such hyste-
ria is now commonplace. 

But unlike Hennes, Top Shop and New
Look, Primark didn’t even need a
celebrity-inspired collection to lure the
fashion crowd through its doors. Indeed,
last week, Primark officially took its
place among the leading suppliers of
fashion staples for UK women.

Its prestigious 70,000sq ft trading space
on London’s most famous shopping
street has set it on the road to becoming
a totally credible place to shop.

Meanwhile, the Primark PR machine,
which has hitherto been silent, has gone
into overdrive. Once priding itself on its
lack of advertising, boasting that word-
of-mouth keeps it on top of the game,
Primark has launched a new charm
offensive in one particular area — ethics. 

With its newest store there is fresh talk
of ‘ethical initiatives’. It will boast a

What price a
bargain? Primark
maxi dress, £14,
straw bag, £5,
white canvas
sandals, £10,
locket on chain,
£1.50, bangles
from £1.50,
rings, £2 each
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Primark’s cheap clothes
wouldn’t be so attractive if
you knewthe huge cost of
those rock bottom prices.
ANDREATHOMPSON reports
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range of organic cotton tops priced at £4,
which promise to be Fair Trade. It has
also pledged to reduce the environmen-
tal impact of plastic bags by 25 per cent
by next year. 

It all sounds like a move in the right
direction. But for campaigners, there is
something decidedly difficult to swallow
about Primark jumping on the new ethi-
cal bandwagon. 

‘Primark is leading the way in cut-price
fashion and it is naïve to think you can
buy a £12 High-Street copy of a leading
catwalk item and think nobody has been
exploited in the process,’ says Simon 
McRae, senior campaigner at War On
Want, a respected organisation that lob-
bies governments and works with lead-
ing international agencies to tackle
global poverty. 

He refers to the hugely popular ‘Victo-
ria Beckham’ replica Gucci jacket which
was an instant sell-out item across 160
stores — a snip considering Victoria’s
genuine article would have set you back
£3,000. 

The jacket was re-ordered in bulk for
the Oxford Street opening, along with a
range of other catwalk copies.

‘Primark is the leading bargain retailer
with £185million annual profit,’ he 
adds. ‘The only reason it is able to turn 
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