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They’re must-have accessories for
thousands of fashionistas. But

as this dispatch reveals, 
fashion fakes are made 

in child sweatshops 
to fund gang

bosses 
and even 
terrorists

FRIDAY morning and 
Portobello Road, home to
the most fashionable
street market in Britain, is
buzzing with fashion
editors, celebrity stylists

and young professionals.
It is here that style icons Kate Moss and

Sienna Miller can be found rooting through
eclectic stalls, brimming with bargain
bags, clothes and jewellery.

But among the trendy bohemian clothes
stalls that have been the staple of this
famous market since the Seventies, a new
phenomenon has appeared.
Chic fashionistas gather in doorways
eagerly clawing at makeshift display rails

By Andrea Thompson
of Burberry and Chanel creations; but
despite their shiny gold logos and well-
tailored exteriors, these are not bona fide
designer handbags; they are all fake.
Whereas such purchases were once the
preserve of brash teenagers in velour
tracksuits, it has now become acceptable
for women of all ages and from all social
backgrounds to buy knock-off designer
goods.
And while once you had to journey to
Bangkok or Dubai to purchase high-
quality fakes, a combination of a higher

demand for designer goods and the fact
that trafficking in fakes is still considered
a low-risk criminal activity compared
with, for example, smuggling cocaine,
means that it’s a massively growing
criminal activity. A recent poll by the UK
Anti-Counterfeiting Group revealed that a
third of women saw ‘no harm’ in
purchasing counterfeit items if the price
and quality were right.
And as one top magazine fashion editor
reveals: ‘There’s no shame in carrying a
fake, the trick is having the style to carry
it off.’ After all,Victoria Beckham
famously admitted to carrying a fake
Louis Vuitton handbag despite being able
to afford the entire collection.

The view in the fashion world seems to be,
why pay £1,000 or join a three-month
waiting list for the season’s hottest
accessory when you can own an almost
identical one for a tenth of the price?
But how many of these women would be
comfortable with their beloved Hermes
Birkin look-alike if they knew the truth
behind its manufacture? An investigation
into the lucrative business of fakes has
revealed a disturbing tale that spans four
continents and involves some of the
world’s most dangerous and sought-after
criminals.
‘If women were aware that the profits from 
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