
WHEN actress
Lindsay Lohan
flashed a $1 mil-
lion diamond on
her engagement
finger last week

at the Venice Film Festival, she
knew it would make headlines
around the world.

After all, there is nothing quite like a
huge sparkler to set tongues wagging,
as any celebrity worth their salt
knows.

‘Call me old-fashioned, but nothing
says “I love you” more than a big rock,’
Catherine Zeta-Jones declared quite
openly after her engagement to
Michael Douglas with a £2 million
dazzler. 

And Jennifer Lopez, the undisputed
queen of ‘bling’, has received a
dazzling diamond ring from each of
her three husbands, and currently
sports a £3 million pink diamond from
her latest.

But diamonds are no longer every
girl’s best friend. In recent years, their
image has been tarnished after they
were linked to a range of controversial
issues, from arms funding in Africa to
child slave labour in India and signifi-
cant environmental damage.

A new film, The Blood Diamond, 
set around the violent civil war in
Sierra Leone and the role played by
illicit diamond trading, hits is about
to be released. 

Starring Leonardo DiCaprio, it
shows how diamonds mined in Africa
by outlaws were sold onto the West-
ern market to finance the purchase of
arms by machete-wielding rebel
groups who slaughtered innocent
people, including children. 

Like the anti-fur movement that
sprang up in the Eighties and was
endorsed by supermodels such as
Naomi Campbell and Christy Turling-
ton — who publicly shunned its 
use and triggered a drop in sales — 
an anti-diamond movement is in 
full swing.

Lily Cole, previously the face of the
world’s most famous diamond
producer, DeBeers, openly refused to
model their jewellery after discovering
the manufacturer had evicted indige-
nous Bushmen in Botswana in order
to mine diamonds from their land.

David Bowie’s wife, Iman, also
previously the face of the company,
followed suit, while celebrities such as
Erin O’Connor and Julie Christie
spoke out against buying ‘conflict
diamonds’ — those sold to Western
countries by African warlords to fund
civil wars in their own countries.

But last week saw the worldwide 
£50 billion diamond industry hit back
with a huge charm offensive, taking
out full-page ads in newspapers from
London to New York to advertise the
launch of website diamondfacts.org,
dedicated to countering bad publicity.

In the past five years, the diamond
industry has made a desperate bid to 
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As a new Hollywood film reveals the dark side of the
gem industry,Lifestyle investigates the true human
and environmental cost of the ring on your finger...
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