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No lasting romance:
David with American Rosaura Cappelleri

by
Andrea
Thompson

single. Tonight, he has organised an
evening cruise along the Plymouth
coastline in the hope that Cupid
might finally take pity on him. 

He has invited a selection of women
from around the country, and adver-
tised the evening on his website and
in several local papers as a charity
event at £15 a ticket, with an unusual
raffle prize thrown in — the chance of
‘spending the night with the yellow-
suited Lord in the £400 honeymoon
suite of the Astor hotel in Plymouth’.

So far, though, David is out of luck.
With increasing desperation, he

turns his attention to another guest,
Selina, an interior designer for Laura
Ashley, who has travelled from her
home in West London. 

She is in her mid-40s and dressed in
a perfectly-tailored navy suit and high
strappy heels. Although she has been
corresponding with David by e-mail,
this is their first meeting — and find-
ing herself on a crowded boat with
strangers is not quite the romantic
evening she had in mind.

‘I first saw David being interviewed
on breakfast television over a year
ago, and although his looks weren’t
my usual taste, I was intrigued by his
eccentricity and wit,’ she gushes.

‘When I heard he was looking for a
confident, attractive, independent
woman to marry, I thought: “That’s
me.” I contacted him immediately
and sent my photograph. I’ve been
meaning to meet him but have been
very tied up with work. This was my
first opportunity, so I’m very excited.

‘He’s a little different from your
average man, and only time will tell if
he turns out to be my type. But he
seems like great fun and I’m very
open-minded.’

The fact that he is also a millionaire,
having made his fortune in property
development and lives in a £1million
Georgian townhouse on Plymouth’s
seafront doubtless has nothing to do
with it. Still, whatever the attraction,
she seems far more receptive to his
charms than the younger women, and
agrees to a slow dance.

W ITHIN an hour, however,
things are not looking so
promising for David as
Selina engages in heavy
conversation with another

balding male guest. But David’s too
busy surveying the bar for other
potential partners to notice. ‘I was
hoping there might have been more
young women on board,’ he opines. 

As he is the first to admit, David
hasn’t had much luck with women.
His first marriage at 21 to Lynn, his
childhood sweetheart, failed after five
years. His second marriage to Sarah, 
a doctor and the mother of his 
four teenage children, faltered after
several separations five years ago.

Last year, his luck looked like it
might change. After placing his 
legendary advertisement, he happily
boasted that he was being pursued by
women all over the world, from 19
years of age to 75.

‘I’m taking my time and being very
particular about what I want,’ he said.
‘I prefer women under 35 because I
get on better with young women and
find them more attractive.’ 

The sheer scale of the response to
the advert forced him to enlist the
services of a PA to help filter out the
‘weirdos’ from the ‘genuine articles’.

A
S THE setting sun casts a
romantic pink hue over the
100 guests on the lower deck 
of the gleaming white boat, 
a group of twentysomething
brunettes in tight, backless

tops are approached on the dancefloor
by a middle-aged man in a garish,
canary-yellow suit.

At any other time, no doubt he would have
received the coldest of shoulders. But this is the
evening’s host — one David Piper, Lord of
Warleigh — so the young women politely join
him in a dance. They know his intentions
only too well, having been invited on his match-
making boat cruise.

Alas, it is clear the ageing divorcé is not
making a big impression here. As David begins
dancing energetically right beside them, they
look rather embarrassed and one whispers:
‘What’s with the yellow suit? I’ve never seen
anything like it in my life.’

By the end of the song, the women have edged

This resulted in dates with around 50
women — much to the embarrass-
ment of his four teenage children, who
were forced to endure endless public-
ity as David paid for various women
to travel from abroad to spend
‘extended visits’ at his estate, all the
while followed by TV camera crews
and newspaper reporters. 

The most famous of his suitors was
Rosaura Cappelleri, a 32-year-old
divorced real estate developer from
Utah, who came over from Salt Lake
City with her two sons, Antoine, nine,
and eight-year-old Enrico. 

She spent a week ‘on trial’ at his 72-
room mansion, but the affair fizzled
out and she returned home alone. 

He becomes animated as he
describes his other encounters. He
received long, romantic letters from
an Italian opera singer, a French art
dealer, a Somali businesswoman and
a Canadian teacher. He has clearly
enjoyed all the attention and had
some memorable experiences. 

There were also several childhood
‘sweethearts’ he had lost touch with
over the years who contacted him,
and he went on hundreds of dates
with exotic beauties. 

‘There was a beautiful, 26-year-old
consul from the Ukraine who came to
stay. The chemistry was amazing, but
she couldn’t settle here and ended up
going home.

THEN there was a very attrac-
tive Diana Ross lookalike from
the States who spent a few
weeks at my estate,’ he says,
counting the women off on his

fingers. ‘But she was too high-
maintenance. She wanted a £100-a-
day allowance to fund her designer
clothes habit, so I sent her back.

‘After that, there was a gorgeous
32-year-old from Alabama who
looked very promising. But when she
arrived here she asked me for £5,000,
which she said she needed for a heart
transplant. 

‘The last straw was a Mexican
woman who sold her house and
arrived on my doorstep with two chil-
dren, saying she wanted to set up
home with me. It has been very disap-
pointing, really.

‘I’m very old-fashioned and blew
hundreds of pounds on dates in smart
hotels. My phone bill was £2,000 one
quarter because I had made so many
calls abroad.’ 

Despite the expense, none of the
dates worked out, and now there is
more than a little sense of despera-
tion in the air. David is also acutely
aware that his circumstances have
changed dramatically in the past year,
and he is, perhaps, not quite as
eligible as he once was. 

The ex-public school boy, who was
educated at the same establishment
— Brentwood School — as Foreign
Secretary Jack Straw and comedian
Griff Rhys Jones, has been forced to
sell Warleigh House, the 12th-century
Plymouth mansion he bought five
years ago.

He was left with no choice after
running up a £2million overdraft as a
result of the £6,000-a-month mainte-
nance costs. 

Although he managed to retain the
title he bought with the estate, David
now lives with his golden retriever,
Anoushka, in the Wiltun Hotel, a
£1 million Georgian townhouse that
he owns overlooking the sea. He occa-
sionally lets out rooms to guests, so
he lives in a self-contained apartment.

Even without Warleigh House, David
is still an attractive prospect to
opportunistic women and has not
given up hope of finding love. ‘I still
adore women, and I’m not prepared
to just give up and remain single
because I’ve had a few disappoint-
ments,’ he says adamantly. 

‘What’s more, I’m a romantic and I
don’t want to lower my standards,
because I know the right woman is
out there. My four teenage children
aren’t very enthusiastic about me
starting a family with another woman,
but I’m not even ruling that out.’

Hence the lavish party on a friend’s
yacht. 

But with only an hour left of the
cruise, David is becoming increasingly
frantic. Pouring himself his second
large gin in under five minutes, he
tries to remain optimistic. He soon

away to the bar, where, over glasses of Pimms,
they giggle at his desperation. 

David, 54, looks dejected. The scene serves
only to illustrate the contrast between his
present state and the one 18 months ago when
he famously caused a scramble among eligible
single women across Europe by advertising in
an international newspaper for a wife. 

In the lonely hearts section, he appealed for
an ‘attractive 25 to 35-year-old entrepreneurial,
intelligent, professional woman of independent
means’ to become ‘his Lady of the manor’. 

Sadly, despite receiving more than 1,600
replies, Lord Warleigh — who bought his title
along with his 111-acre Plymouth estate for
£1 million five years ago — is still very much
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